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FACTSHEET:  
BRIEF IN A DAY 
TEACHER GUIDE 
 

THE OBJECTIVE 
Brief in a day gives students a taste of what it’s like to work in a creative role, by working on a 
brief set by a big brand. Students get in to teams to form mini ad agencies and are asked to 
come up with creative campaign ideas. At the end of the day they pitch their ideas back and 
each team gets feedback. As well as learning about the creative process, they will also improve 
their skills in teamwork, communicating and presenting. A double whammy! 
 

THE BRIEF 
We work with big brands and their creative agencies. We will be working on a live brief from 
Nationwide Building Society based on a current business problem together with their creative 
agency, VCCP.  

 
 

THE AGENDA 
We will set the agenda for the day based on the brief and let you have this in advance. We fit 
around your school day so we ask that you send us all of your timings, including start, finish and 
breaks. As a guide, we start the day with an introduction to the industry before setting the brief 
and then guiding students to work on this throughput the day, interspersed with a workshop or 
two. Students will have fun whilst learning! 
 

YOUR NEEDS 
If there is anything specific that you would like us to include, please let us know and we can 
incorporate this in to the day. For example, you may wish to have a workshop on branding or 
media channels to fit in with your syllabus. We can be fairly flexible as long as we have advance 
notice for planning. 
 

THE STUDENTS 
We can cater for anything from a normal class size to a whole year group and will plan the 
agenda for the day according to numbers and year group. We generally like to work with a group 
size of about 30. The briefs suit classes such as Media, English, D&T, Graphics, Art & Design 
and even Science with briefs about sustainability or healthy eating. Brief in a day also works 
really well for an enrichment day or an enterprise day.  
 

 
 



THE MENTORS 
Ideas Foundation will provide tutors for the day as well as mentors from Nationwide and their 
creative agency VCCP. A brilliant opportunity for students to learn from the experts who will 
guide the students through working on the brief.  
 

THE EQUIPMENT 
It’s useful if you can provide a selection of coloured pens and pencils, along with plain A4 and 
A3 paper for the students to get creative on. In addition, we need access to a projector with 
sound capabilities. 
 

ON THE DAY 
You can leave it all to us, but we do ask to have a teacher or teachers with us to help to manage 
the students, and to give them tips on getting their creative juices flowing. We find that the 
teachers enjoy the day just as much as the students! 
 
 

 Let’s work together to inspire the young generation! 
 

 


